
HOW TO HOST
YOUR OWN (VIRTUAL)

LISTENING PARTY!

BRAINS ON!® PRESENTS



WELCOME

Invite your friends and family to join you 
for a Smash Boom Best  listening par ty. 
Our judges had their say — now it ’s your turn!
 
We’d love to see how you’re debating! 
Share your vir tual par ty with us on Facebook 
and Twitter/Inst agram (@smashboombest).  

Now let’s make sure you have what you need 
for your Smash Boom Best listening par ty. . .

CHECKLIST
❑  PEN/PENCIL & PAPER

❑  BINGO C ARD 
 (INCLUDING: S TRONG DEB ATE TECHNIQUE S & LOGIC AL FALL ACIE S DE SCRIPTIONS)

❑  SCORE SHEE T

❑  WINNER’S CROWN

❑  SPOTIF Y PL AYLIST



BINGOBINGO

BRAINS ON! PRESBRAINS ON!® PRESENTS

TALKS
ABOUT 
FAMILY

BANDWAGON 
FALLACY

REMINISCES 
ABOUT 

CHILDHOOD

LAUGHS AT 
THEIR OWN 

JOKE

AD 
HOMINEM 
FALLACY

TELLS A 
PERSONAL 

STORY

USES A 
FUNNY VOICE

GOES OVER 
TIME

RED
HERRING
FALLACY

STRAWMAN 
FALLACY

TALKS TO 
AN ANIMAL

SINGING, 
RHYMING 

OR POETRY

MOLLY MAKES 
A PUN

INTERRUPTS

EXPERT 
OPINION

SLIPPERY 
SLOPE 

FALLACY

TRIES TO 
BRIBE A 
JUDGE

EMOTIONAL 
HOOK

QUOTES A 
STATISTIC

ANIMAL 
SOUND 
EFFECT

MAKES A 
COMPARISON

APPLAUSE

USES THE 
SAME 

ARGUMENT 
TWICE

HASTY
GENERALIZATION

FALLACY

FIND MORE BINGO CARDS ONLINE AT SMASHBOOM.ORG/EXTRAS

http://www.smashboom.org/extras


VS

T H E S C O R E C A R D

D E B AT E R S :

T O TA L P O I N T S :

T HIS EPISODE ’S BE S T ARGUMEN T

NOT E S AND DR AWING S

V S

DECL AR ATION OF GRE ATNE S S

MICRO-ROUND

SNE AK AT TACK !

THE FINAL SIX

LOGIC AL FALL ACIE S (IF ANY ) 

T HE VIC TOR IS:



STRONG DEBATE TECHNIQUES

FAC TS:
Use facts to suppor t your claims. 
Use reliable sources and always fact-check.

E MOTIONAL HOOK :
Get your audience to empathize with your argument.

E XPERT OPINION:
Find an exper t to suppor t your claims.

Use fact s, get an exper t to back your claims, and make your 
argument emotionally appealing to your audience!



LOGIC AL FALL ACIES
Logic al fallacies are common mist akes people make when they ’re 
debating. They make it easier for your opponent to poke holes in 
your argument s! 

AD HOMINE M 
Making a per sonal att ack on your opponent , rather than addres sing 
the topic of debate directly.  This doesn’t work bec ause the att ack isn’t 
actually about the topic at hand. Plus it ’s not nice.

STR AWM AN FALL AC Y 
Misrepresenting or exaggerating your opponent’s argument , making it 
easier to att ack . This makes it easy for your opponent to point out that 
your argument is just an exaggeration, not based in realit y.

BANDWAGON EFFEC T
A s suming an argument must be true just bec ause it ’s popular. Popular 
opinion c an be based on bad information, leaving these argument s 
open to att ack .

SLIPPERY SLOPE  
A s suming a relatively insignif ic ant action or event will  lead to a ver y 
signif ic ant outcome. This doesn’t work bec ause it exaggerates 
pos sible outcomes.

HAST Y GENER ALIZ ATION
Making bold, generalized claims about a group or phenomenon based 
on insuf f icient evidence. A skilled debater c an poke holes in these 
argument s by pointing out that they aren’t based in fact .

RED HERRING
Distracting from the argument at hand by bringing up an irrelevant 
piece of information, or shif ting the argument in a totally new direction. 
It’s not an effective strategy because your opponent can just point out 
that you’re going off topic, which makes it look like you don’t have a 
handle on the issue you’re debating! 



CO
NG

RA
TS

!



SPOTIF Y PL AYLIST

❍  Eye of the Tiger 
 Sur vivor

❍  You’re the Best 
 Joe “Bean” E sposito

❍  Showdown 
 Mar tha High

❍  Hit Me with Your Best Shot 
 Pat Benat ar

❍  We Just Disagree 
 Dave Mason

❍  Ever ybody Wants to Rule the World 
 Tear s For Fear s

FIND THE ENTIRE PLAYLIST HERE.

https://open.spotify.com/playlist/02MbJqYL8zPBIpIctU3NSw?si=9qUXRx1FQUGqe2gXxC7Y8w



